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Executive Summary

Women’s World Banking’s work with women customers as well as relevant literature
in the field, shows that women who save are better positioned to support their
families, weather emergencies, take advantage of economic opportunities, and build
their businesses. In this study, we collected and analyzed data to better understand
why and how women save in India. Insights from this paper should guide financial
services providers as they work to better tailor their products to customer needs and
aspirations. Our findings are summarized as follows:

Women diversify their savings across informal and formal instruments. By
definition, everyone in our sample had access to a formal financial account,
and nearly half also utilized informal savings such as cash, gold, or jewelry.
For those in our sample using the formal financial sector, over three-quarters
used multiple accounts at multiple financial institutions for different purposes.
Women'’s savings is goal-oriented, with a focus on forward looking long-term
interests or to mitigate against unforeseen expenses. In our sample, the top-
cited goals were:

o Paying for children’s education and school fees

o Preparing for emergencies

o Supporting costs associated with their children marrying

o Investing in their business
Each of these goals has separate timelines and an associated savings pace.
Women with higher engagement with formal financial services were also
more likely to have sole decision-making power over household savings.
Conversely, women with low engagement with financial services and low
savings tended to rely on someone else to help them make decisions about
their savings.
Women value privacy and security in their savings. They are afraid that
others may ask for, take, or use their money, and thus, prefer to keep their
savings behavior private.

Acknowledgments

This report was authored by a Women’s World Banking team which included Justin Archer, Victoria
Johnson, Sonja Kelly, Pallavi Madhok, and Bhargavi Ramadugu. We are grateful for data collection
and analysis contributions from Vinith Kurian, Mashrur Khan, and Fabrizio Valenti, and the broader
team from LEAD at Krea University. The report benefitted from reviews by Jaclyn Berfond and Conrad

Jarzebowski.

Women’s World Banking is grateful for support from the Visa Foundation which allowed us to conduct
this research and analysis.

&




V.

Women’s World Banking

' Contents

Introduction
Comparing Women’s Saving Behavior in West Bengal and Tamil Nadu
Savings amount and savings location
Marital status, education level, and age
Savings decisions
Savings motivation
Savings Behavior: Three Clusters of Women Savers
Limited Engagers
Growing Opportunists
Readied Savers
Conclusion

References

10

13

17

22

23




I Introduction a

Introduction

When low-income women use formal savings accounts to save household income, they have stronger
safety nets and enhanced financial security for themselves, their families, and their businesses. WWomen
who save have increased willingness to take risks and delay gratification (Carvalho et al., 2015). They
are also more likely to have enough food, medicine, and healthcare accessibility, as well as increased
investment in education and human capital (Dupas et al., 2015; Prina, 2013). Yet, even with these
benefits, not all women save, particularly within financial institutions.

In India, while nearly 80 percent of adults over the age of 15 owns a bank account, only 33.6 percent
saved any money in the past year.' Saving money at a financial institution is rarer still: only 19.6 percent
of adults in India saved money in a financial institution in the past 12 months.

Moreover, Indian women are less likely to save money than men, especially at financial institutions.
While 29.7 percent of Indian women over 15 years old saved money in the past year, only 16.7 percent
of women saved their money in a financial institution—a full 5.7 percentage points lower than men who
saved at financial institutions. Table 1 illustrates the gender gap in savings behavior within India.

Table 1: Gender gap in savings behavior in India

Men Women

Saved any money in the past year, male (% age 37.3% Saved any money in the past year, female (% 29.7%
15+) age 15+)

Saved at a financial institution, male (% age 22.4% Saved at a financial institution, female (% age 16.7%
15+) 15+)

Saved using a savings club or a person outside 8.1% Saved using a savings club or a person outside 8.8%
the family, male (% age 15+) the family, female (% age 15+)

Source: Global Financial Inclusion Database, 2017

Within a regional context, India falls behind in household savings behavior compared to surrounding
countries, such as Cambodia, Indonesia, Philippines, and Pakistan. Figure 1 on the next page reveals
that while a greater percentage of Indians own bank accounts, account use does not translate into
household savings norms.? In fact, most low-income women entrepreneurs in India who have access to
a bank account do not use it for savings.

1 All national-level data unless otherwise noted is sourced from Global Financial Inclusion Database, 2017.
2 Since 2011, the share of banked adults more than doubled in part due to a government initiative to increase account ownership among the

unbanked through biometric identification cards.
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Figure 1: Savings behavior across South and Southeast Asia
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With this context in mind, Women’s World Banking set out to understand women’s saving behavior in
India, motivated by the following question: What does women's savings behavior reveal about their
financial services needs?

To answer this question, Women’s World Banking deployed a survey on savings behavior among
women customers of a financial institution in India. We surveyed over 2,000 customers who had both
an account and a loan from a financial institution, focusing our surveys on two states: Tamil Nadu and
West Bengal. Women responded to questions on their account use, savings behavior, borrowing
behavior, phone usage, insurance and resilience, decision-making ability, and empowerment.

This paper examines savings behavior among these customers across Tamil Nadu and West Bengal,
before analyzing savings behavior through three clusters of women, defined according to their savings
amount and level of engagement with financial services. This paper concludes with market opportunities
to engage each segment of women customers.

Box 1: Methodology

In partnership with a financial institution in India, we took a representative sample from eight bank
branches covering urban, semi-urban, and rural areas in Tamil Nadu and West Bengal, for a total
sample size of 2,374. Five districts were selected within West Bengal to account for 1,176 women
customers, and eight districts were selected within Tamil Nadu to account for the remaining 1,198
women customers.

Women customers were selected for this study according to the time in which they took out a loan.
Surveys were completed between August 10 and October 28, 2020. Women responded to questions
on their account use, savings behavior, borrowing behavior, phone usage, insurance and resilience,
decision-making ability, and empowerment.
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Comparing Women'’s Saving

Behavior in West Bengal and Tamil
Nadu

Women from West Bengal and Tamil Nadu have different savings practices. This section first shares a
brief background on West Bengal and Tamil Nadu, and then compares and contrasts women according
to their various savings techniques and demographic information to highlight the differences between
women'’s saving behavior in West Bengal and Tamil Nadu.

West Bengal, located in the eastern region, is the fourth-most populous state in India with a population
of more than 99 million. Over two-thirds of this population is rural. In the 2019 financial year, West
Bengal’s per capita income was roughly 110,000 Indian rupees (). This eastern state contributes to
5.75 percent of India’s total GDP. Contrastingly, Tamil Nadu, located along the southeast tip of the
country, is the seventh-most populated state in India with a population of over 77 million. Roughly half
of Tamil Nadu’s population is rural. Considered the second wealthiest state in the nation according to
GDP, Tamil Nadu contributes 8.59 percent to India’s total GDP.

Savings amount and savings location

The survey revealed that most women customers of financial institutions save. In the past 12 months,
63 percent of women customers saved across various sources, and the majority of women — 50.8
percent — saved every month, as illustrated in Table 2.> More women in West Bengal (73.1 percent)
saved than in Tamil Nadu (52.4 percent), though a contextual understanding of the states suggests that
the savings rate in Tamil Nadu may be slightly under-reported. The average savings amount in the past
12 months was % 9,141 ($122 USD), with a local average of % 10,367 ($139 USD) in West Bengal and
% 7,920 ($106 USD) in Tamil Nadu. The sample is in line with average savings rates across India. For
context, both West Bengal and Tamil Nadu have significant urban as well as agricultural and non-
agricultural rural communities. Non-agricultural rural households across India saved % 9,660 ($129 USD)
in 2017, while agricultural rural households saved % 8,600 ($115 USD) in 2017.*

3 In order to strengthen the integrity of data related to whether women save, we calculated the percent of women customers who saved by
using the number of women who gave an amount greater than zero across the various savings channels. When directly asked whether they
saved, 40.2 percent of the total sample responded that they personally saved in the last 12 months.

4 Statista Research Department, Feb 8, 2021.
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Table 2: Savings Frequency

Savings Frequency % women

Every day 1.68 %
Every week 3.66 %
Every two weeks 1.31%
Every month 50.8 %
Every two months 5.09 %
Every six months 3.41 %
Every year 1.93 %
Every one to two years .05 %
Never 31.5%

Source: Authors

Marital status, education level, and age

£y

Just as the savings rate varied between states, so did the
location in which these women saved. The majority of
women — over 48 percent — across Tamil Nadu and West
Bengal saved at home in cash; women saved roughly %
1,772 ($23 USD) on average in this way. More women in
West Bengal (64.9 percent) saved at home in cash than
women in Tamil Nadu (25.4 percent). In Tamil Nadu, 34.4
percent women reported that they saved in self-help
groups, which are informal savings groups or chit funds,
making self-help savings groups a more common form of
savings for women from Tamil Nadu.®

A further demographic analysis of women’s savings behavior over the last 12 months revealed that
education level and savings amount were statistically significant. On average, higher levels of education
resulted in higher amounts of income saved. For example, women who received at least primary
education saved % 7,429 ($99 USD) in the past 12 months and women who completed middle school
saved % 9,355 ($125 USD), while women with no education saved % 5,710 ($76 USD) in the past month.
Age and marital status did not have a significant relationship with savings amount. However, women
who never married correlated with women who saved more, because women who never married were
often the most highly educated. As displayed in Figure 2, most women from our sample in West Bengal
and Tamil Nadu were married and living with their spouses.

Figure 2: Women’s marital status in West Bengal and Tamil Nadu
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5 For more on SHG, see Deininger, K. and Liu, Y. (2009).
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Savings decisions

Decision-making on household savings also varied according to region. Some women made savings
decisions on their own, while others reported that their husbands made decisions over household funds
or that decisions were made alongside their spouses. In Tamil Nadu, 41 percent of women reported that
they made savings decisions made by themselves; however, in West Bengal, only 23 percent of all
women reported that they made savings decisions on their own. Rather, in West Bengal, it is more
common for women (31 percent) to make savings decisions alongside their spouses.

Savings motivation

Women across Tamil Nadu and West Bengal were motivated to save for various reasons, but across
both states, saving for their children’s education and to prepare for emergencies were the primary
motivations. Respectively, 48.1 percent of Tamil Nadu women saved for their children’s education, and
33.4 percent reported that they saved for emergencies. Women in West Bengal were similar: 33.7
percent of women saved for their children’s education, and 20.2 percent saved for emergencies.

Beyond these top motivators, however, women in West Bengal and Tamil Nadu differed in their savings
motivation. In West Bengal, a higher proportion of women sought to invest in their businesses (20.6
percent) and save for household financial security (17.8 percent). In contrast, only 1.1 percent of women
in Tamil Nadu saved to invest in their business or for household financial security.

Saving for their children’s wedding was another point of difference between women in West Bengal and
Tamil Nadu. Nearly a quarter of women from Tamil Nadu saved for their children’s marriages compared
to roughly a tenth of women from West Bengal who saved for the same reason.
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I Savings Behavior: Three Clusters of Women Savers

Savings Behavior: Three Clusters
of Women Savers

To better understand the varying financial practices and needs of women customers, we utilized a
cluster analysis to categorize survey respondents according to their savings amount and financial
services engagement.® Identifying and grouping women according to their responses on how much
money they saved and whether they were actively engaging in financial services allows for a deeper
examination into the savings behavior of each cluster of women. Table 3 presents an overview of each
cluster. The three clusters emerging from the surveyed women customers are as follows:

Limited Engagers: Women who had low savings and low engagement with financial
() services

Growing Opportunists: Women who had low savings and high engagement with

financial services

Readied Savers: Women who had high savings and high engagement with financial

services

Each of these clusters presents different market opportunities for deeper engagement with financial
services, which will be explored in depth.

Table 3: Statistics on Cluster Profiles

Category

Limited Engagers

Growing Opportunists

Readied Savers

Location

Tamil Nadu: 245
West Bengal: 358

Tamil Nadu: 208
West Bengal: 457

Tamil Nadu: 745
West Bengal: 361

Overall savings

middle school

%6,285 6,231 12,498
amount
Preferred savings type '(A%t ?’07"2]?)'” == At home in cash (% 1,563) ,(A%tgzrg%m EREEl
Highest monthly
income earned in past 24,167 24,674 26,717
year
Lowest monthly
income earned in past 22,469 22,608 % 3,546
year
Average age 38.4 years 37.2 years 38.8 years
15% completed high .
Education school; 45p.6% corgpleted S8 EEm B g SEnes 43.3% completed high school

Marital status

89.2% married, living with
spouse

79.8% married, living with
spouse

80.7% married, living with
spouse

Employment

29% are self-employed,
including small businesses,
selling items, etc.

29.9% are self-employed,
including small businesses,
selling items, etc.

28.2% are self-employed,
including small businesses,
selling items, etc.

Occupation sector

14.9% in service work

17.7% in service work

17.1% in service work

Source: Authors

6 We created the clusters using categorical and numerical data, Gower’s Distance to create a matrix exposing similarities and dissimilarities,
and partitioning around medoids (PAM) rather than centroids.
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I Savings Behavior: Three Clusters of Women Savers a

Limited Engagers: Women with low savings and low
engagement with financial services

Limited Engagers, or cluster one, have low savings and low engagement with financial services. In the
12 months prior to the survey, women within this cluster saved % 6,285 ($84 USD) each on average.
Outside of their formal account, only 21.4 percent utilized a microfinance institution, and 17.6 percent
used a commercial bank. Their engagement with financial services is significantly lower than either of
the other clusters. When asked how they used their account, 96.4 percent of women said they performed
no transactions; they did not conduct transfers, send or receive money, pay bills, or make purchases.
Only 1.16 percent of women from this cluster had conducted a person-to-person transfer.

Women in this cluster also saved across various formal and informal savings devices. Many women
reported saving at home in cash (41.8 percent), and only 23.2 percent reported that they saved in an
account. Nearly 30 percent shared that they do save but not in any of the savings options presented in
the survey. Figure 3 illustrates where women from this cluster save. Thus, while Limited Engagers do
save, they primarily save in informal savings — at home, in cash, or through jewelry.

Figure 3: Where do women save?

m At home in cash
50%
m Other financial account
45%
None of these
40%
m Partner bank account

35%
u Self-help groups

30% .
Post Office (savings account)

%
25% m At home in gold/jewelry
20% m LIC policy
15% m Informal savings group (like chit fund or
Bishi)

10% m Account of Family Member

5% mBuy other assets

0% I I-I IIIII Em_  "Withafriend

% —

Limited Engagers Growing Opportunists Readied Savers

Source: Authors

Limited Engagers indicated that they saved for various reasons. Depicted in Figure 4, children’s
education was the greatest motivator for women (43.8 percent) to save. Women also noted that they
saved to prepare for emergencies (25.6 percent), to prepare for their children’s marriages (19.2 percent),
and to improve or renovate their homes (11.2 percent).

s

Women’s World Banking

10



( X
( X I Savings Behavior: Three Clusters of Women Savers
o0

Figure 4: Why do women save?
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Source: Authors

Some Limited Engagers noted that they chose to be silent about their savings amount to their spouses.
Women indicated several reasons for their silence: 9.52 percent of women feared that others might take
and use the money, and 16.6 percent feared that others might ask them to share their money. However,
nearly 60 percent of women said they did not tell others about their savings because they were not
asked. Figure 5 illustrates why women are silent about their savings.
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Figure 5: Why are women silent about their savings?

70%

60%

u Others might take or use the money
50%
m Others might ask me to share the
money
40%
Others might ask where the money
came from
30% m Others did not ask or care
m Other reasons
20%
i I I I I
0% I I I

Limited Engagers Growing Opportunists Readied Savers

Source: Authors

Women in this cluster primarily made savings decisions together with their spouses, unlike women from
either of the other clusters. As displayed in Figure 6, over 57 percent of women decided together with
their spouse how to manage their household’s savings, and only 7.46 percent of women made decisions
regarding household savings on their own. While women in this cluster may be less likely to make
decisions on household savings, their spouses are also less likely to do so. Nearly 20 percent of women
report that their spouses solely made decisions on their savings.

To capture Limited Engagers, both spouses may need to be part of the decision-making process
surrounding household savings initially. However, as women grow in their access to individual savings
tools, they may also have greater decision-making power in their household. Ashaf et al. (2009) found
that when women have individual commitment to savings products, their household decision-making
power increases.
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Figure 6: Who makes decisions on savings?
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In addition to savings, many women in this cluster also borrowed funds. As shown in Figure 7, over 45
percent of women reported that they borrowed to start, operate, or grow a business. Women in this
cluster also borrowed to meet education needs (10.9 percent), to repair their house (9.78 percent), or
to repay a loan (8.78 percent).

It is imperative to note that all women within our sample borrowed a loan for their businesses, which
may disproportionately skew the percentage of women who borrow to start, operate, or grow a business.
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Figure 7: Why do women borrow?
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Market opportunities to engage the Limited Engagers

With low savings and low engagement in financial services, women within this segment are hardest to
reach. Yet, by designing saving practices that will provide user privacy and allow for decision-making
by both spouses, there may be growing opportunities to engage this cluster.

Growing Opportunists: Women with low savings and
high engagement with financial services

Growing Opportunists, or cluster two, are women who have low savings and high engagement with
financial services. Women customers within this cluster used financial services frequently. In addition to
using the institution we worked directly with, 82.4 percent used another commercial bank, and 7.52
percent used a microfinance institution, displayed in Figure 8.
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Figure 8: At which type of institutions do women currently have financial accounts?
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Women in this cluster, however, do save. While their savings amount may be low — women saved %
6,231 ($83 USD) in the past 12 months per person on average — they do engage in savings practices
in formal and informal savings devices. All women in our sample were customers of a specific financial
institution, yet not all saved with this institution. Just over a quarter of women from this cluster saved
money in their account associated with our project partner. Slightly more women within this cluster noted
that they saved their money at home rather than in their accounts; 44.2 percent saved at home in cash
while 37.6 percent of women saved in other financial accounts. Figure 9 displays where women who
have little savings and relatively high engagement with financial services save — at home in cash, in
another financial account, in none of the offered options, and in the account associated with our partner
institution. Note that, compared to the other clusters, a greater percentage of Growing Opportunists
reported that they saved at home in cash, in other financial accounts, in our financial institution partner,
or in none of the multiple choice options provided them.
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Figure 9: Where do women save?
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Women indicated that they saved for various reasons. Growing Opportunists most frequently reported
that they saved for their children’s education (34.5 percent) and to prepare for emergencies (23.3
percent). Additionally, 15.6 percent of women saved to invest in their businesses, and 12.7 percent
sought to increase the financial security for their household. It is evident from this data that women are
highly motivated to save and have options available to them.

However, more women within this cluster noted that they remained silent about their savings: 21 percent
of women worried that others might take and use the money should they know about their savings, and
9.21 percent of women worried that others might ask them to share the money. Nearly 60 percent of
women said they did not tell others about their savings because no one asked or cared.

Not only are women motivated to save, and save in various locations, but many women from this cluster
are the primary decision-makers on their household savings. Within this cluster, 40.8 percent of the
women made decisions around savings themselves. Figure 10 shows that while many women make
savings decisions on their own, nearly a quarter reported that their spouse decided on their household
savings, and nearly a fifth noted that savings decisions were shared with their spouse.
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Figure 10: Who makes decisions on savings?
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Outside of saving household finances, women within this cluster also borrowed money. The majority of
women in this cluster — nearly 50 percent — reported that they borrowed to start, operate, or grow a
business. Women also borrowed to make loan repayments (12.7 percent), repair their homes (12.3
percent), and to meet education costs (8.72 percent). Figure 11 captures why women borrow. Again,
the data indicating that the greatest percentage of women borrow to start, operate, or grow their
businesses may be skewed, as all participants were given a loan for their business. Yet, it is interesting
to note that women who have higher levels of income and have greater engagement with financial
services are also slightly more likely to borrow funds for loan repayment, education, and house repairs.

Figure 11: Why do women borrow?
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I Savings Behavior: Three Clusters of Women Savers a

Market opportunities to engage Growing Opportunists

Overall, while their savings may be low, women from this cluster maintain high engagement with
financial services and products. This presents financial institutions with an opportunity for long-term
engagement. As women in this cluster continue to create higher levels of income and in turn save more
money, our partner institution for this study will be well-positioned to continue their engagement with
this cluster. However, the greatest challenge to increase savings engagement among Growing
Opportunists may be to encourage women to move their funds — saved at home in cash or jewelry — to
formal savings accounts.

The literature suggests that women in India save at home in cash, gold, or jewelry for multiple reasons.
Generally, jewelry and gold are considered a woman’s possession within the house, which increases
her control over her savings as well as her social status within her community (Mehrotra, 2004). Saving
in gold and jewelry may also provide a sense of security and privacy, particularly for women who may
otherwise be reliant on their husbands or sons to deposit money into their accounts (Lahiri, 2020;
Jilinskaya-Pandey and Zamaréczy, 2019).

While financial institutions must compete with gender, cultural, and historical norms for saving at home
in cash, gold, or jewelry, opportunities remain to engage women within this segment. Providing financial
privacy to account users, cash in/cash out infrastructure at bank branches and ATMs, and opportunities
to trust in formal savings devices can encourage more women to save within financial institutions.

Readied Savers: Women with high savings and high
engagement with financial services

Readied Savers, or cluster three, is comprised of women who have high savings and high engagement
with financial services. Women in this cluster tend to save money at higher rates and with higher
frequency than the other two clusters. In the past 12 months, women saved % 12,498 ($168 USD) per
person on average — nearly double the savings of cluster one or cluster two. Women in this segment
also have heightened engagement with the financial services sector; over 87 percent use commercial
banks, and 11 percent use microfinance institutions, in addition to their account associated with this
study. Yet, women in this cluster had limited engagement with their accounts. 92 percent had not
conducted a money transfer, sent or received money, paid bills, or made purchases, and only 3.89
percent sent money via transfer to someone else.

Women from this cluster have both the funds and the products and services to save their income. Yet,
women in this cluster primarily reported their savings location as home in cash (32.9 percent), in their
LIC policy’” (27 percent), or in another financial account (26.4 percent). Women from this cluster also
reported use of self-help groups for savings purposes (8.04 percent). Less than 20 percent of women in
this cluster reported that they saved in their account associated with the institution we partnered with,
as illustrated in Figure 12.

7 LIC Policy refers to a life insurance corporation policy.
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Figure 12: Where do women save?
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While women within this cluster more commonly saved at home in cash, women saved greater amounts
of their savings at home in gold or jewelry. Figure 13a depicts the value amount that women saved in
the last 12 months, as well as the location in which they saved. While 6.69 percent of women reported
that they saved at home in gold or jewelry, women saved % 2,896 ($39 USD) in the past 12 months on
average in this location — the greatest amount of their funds at nearly a quarter of their overall savings
amount. Women in this cluster also saved large amounts in informal savings groups (% 2,059), at home
in cash (X 1,927), and in other financial accounts (X 1,671). In other words, women who had high
amounts of savings and high engagement with financial services largely saved in informal settings.
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Figure 13a: How much money do women save in each of these locations?
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Women diversify their savings, and they cap or limit how much they are willing to save in certain
locations, as seen in Figure 13b. The two graphs show the distribution of women who save at increasing
amounts in their savings accounts and in informal savings. In the former, savings are generally
distributed evenly. Savings in informal avenues drop precipitously at a certain threshold, where women
choose to allocate any additional savings elsewhere. What motivates women to save in each of these
locations, and how formal financial institutions might better address women’s needs to save in each of
these locations, should be further explored in qualitative research methodologies.

Figure 13b: How much money do women save in each of these locations?
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I Savings Behavior: Three Clusters of Women Savers a

Like in clusters one and two, women in cluster three saved for many of the same reasons. Women
saved for their children’s education (41.9 percent), emergencies (28.3 percent), their children’s
marriages (18.3 percent), and home renovations (10.8 percent), as depicted in Figure 14. To better
understand how these saving goals influence women’s decisions surrounding where and how much to
save — and to what extent they need cash liquidity — should also be addressed in follow-up qualitative
research.

Figure 14: Why do women save?
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In contrast to cluster one and similar to cluster two, many women from cluster three made decisions on
their household savings on their own (40.6 percent). At 26.3 percent, more Readied Savers reported
that their husbands were sole decision-makers on household savings than women in clusters one or
two, and 23.1 percent shared that they made decisions on savings together with their spouses. Figure
15 displays this breakdown on household decisions on financial savings.

This trend seems to suggest that there is a correlation between women who have more decision-making
ability over their savings and women’s engagement within financial services. Clusters two and three,
which had high percentages of women with high engagement with financial institutions, also had high
percentages of women deciding how, when, and where to save within their households.
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Figure 15: Who makes decisions on savings?
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Many women expressed that they did want privacy related to their savings. Women reported that they
remained silent about how much money they saved for a host of reasons. The majority of women shared
they remained silent, because no one asked or cared to know how much money they saved. However,
some women were silent about their savings, because they worried others might take or use their money
(18.2 percent) or that others might ask to share the money (16.9 percent).

Market opportunities to engage Readied Savers

Cluster three, consisting of women with high savings and high engagement with financial institutions,
presents many opportunities for increased savings through formal accounts. To best engage this
segment to save in a financial institution, it is essential to understand how financial institutions can
compete with saving at home in cash, gold, or jewelry, or in informal savings groups or chit funds.
Women who have high amounts of savings and high engagement with financial services still primarily
save their income at home in gold and jewelry. Financial institutions must understand the motivation
women have to save in this location and present attractive alternatives to this behavior.

Box 2: Digital Financial Capabilities and Savings Behavior

Across all clusters, there is opportunity to increase women'’s digitial financial capability (DFC). Most
women across all three clusters had access to mobile phones: 86.1 percent of all women from our
sample owned some kind of phone, 49 percent owned a keypad phone, and 36.8 percent owned a
smartphone. Only 13.8 percent of women did not own a phone of any kind. Yet, women rarely used
their mobile phones for financial transactions. Women reported that they primarily used their mobile
phones to make calls, send text messages, listen to music, or watch videos. Few women — between
0.4 percent and 3.7 percent of women from each cluster — used their mobile phones to perform mobile
banking or mobile payments. Growing adoption of mobile phones increases market opportunities to
engage women and further encourage their savings behavior, but only if women customers and
financial services providers have the digital financial capability to utilize these tools. Women’s World
Banking’s research on women’s digital financial capability provides a framework for the future of
effective DFC.
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I Conclusion a

Conclusion

When low-income women save in formal financial institutions, they are better equipped to support
themselves, their families, and their businesses. As such, financial institutions and their partners are
enjoined to provide the tools, services, and resources that will best encourage women to uptake formal
savings devices.

In a nutshell:

e Women chose to save formally and informally across diverse locations. \Women primarily
reported saving either at home in cash or in formal savings avenues. Financial institutions have
the greatest opportunity encouraging Growing Opportunists and Readied Savers to transfer in-
house savings to the bank since they already engage with financial services.

e Women across all clusters were primarily motivated to save for the following four goals:
to pay for their children’s education and school fees, to prepare for emergencies, to support their
children’s future marriage, and to invest in their own businesses. Each of these savings goals
has separate timelines. Financial institutions have the opportunity to support women in their
savings by designing products and services that allow them to meet these goals.

e Women who had high engagement within financial services were also most likely to have
sole decision-making power over their household savings. Reflected among Growing
Opportunists and Readied Savers, roughly 41 percent of women in each of these clusters made
savings decisions on their own. Financial institutions can match the savings needs of these
women by engaging with them directly.

e Women with low engagement with financial services and a low amount of savings tended
to make savings decisions together with their spouses. For Limited Engagers, it is important
that financial institutions engage both spouses to encourage increased savings within formal
settings.

¢ Women want private and secure savings. Many women from all clusters noted they may
remain silent about their savings for various reasons. While nearly two-thirds of women shared
that they remained silent because no one asked or cared to know how much money they saved,
one-third were silent about their savings because they worried others might take or use their
money, or that others might ask to share the money. Providing women with private and secure
options to increase their savings is critical.

The way in which women currently save — their goals and motivation behind their savings decisions —
reveals market opportunities for engagement. By considering the ways in which women make decisions
on where to save, how much to save, how frequently to save, and their motivations and fears along the
way, financial institutions can be equipped to meet women customer needs.

s .

Women’s World Banking



I References a

References

Ashraf, Nava, Dean Karlan, and Wesley Yin. 2010. “Female Empowerment: Impact of a Commitment Savings
Product in the Philippines.” World Development 38(3) (333-344).

Agrawal, Niyati. 2021. “Household Savings in the Time of COVID-19.” Dvara Research.

Banerjee, Tanmoyee, and Malabika Roy. 2020. “Financial Literacy: An Intra-Household Case Study from West
Bangal, India.” Studies in Microeconomics 8(2) (170-193).

Cronqvist, Henrik, and Stephan Siegel. 2015. “The Origins of Savings Behavior.” Journal of Political Economy
123(1) (123-169).

Demirglg-Kunt, Asli, Leora Klapper, Dorothe Singer, Saniya Ansar, and Jake Hess. 2018. “The Global Findex
Database 2017: Measuring Financial Inclusion and the Fintech Revolution.” Washington, DC: World Bank.

Dimova, Marina, Jaclyn Berfond, Sonja Kelly, and Whitney Mapes. 2021. “Empowering Women on a Journey
Toward Digital Financial Capability.” Women’s World Banking.

Dupas, Pascaline, Anthony Keats, and Jonathan Robinson. 2017. “The Effect of Savings Accounts on
Interpersonal Financial Relationships: Evidence from a Field Experiment in Rural Kenya.” The Economic Journal
129 (484).

Dupas, Pascaline, and Jonathan Robinson. 2013. “Savings Constraints and Microenterprise Development:
Evidence from a Field Experiment in Kenya.” American Economic Journal: Applied Economics 5(1) (163-192).

Edelshein, Jaime, Victoria Johnson, and Gerardo Pedroza. 2021. “Designing Digital Payments for Mexican
Women Entrepreneurs.” Women’s World Banking.

Gatchalian, Gayle, and Julie Slama. 2014. “Three Reasons Low-Income Women Save in Banks.” Women’s
World Banking.

Kamath, Rajalaxmi, and Abhi Dattasharma. 2015. “Women and Household Cash Management: Evidence from
Financial Diaries in India.” [IM Bangalore Research Paper No. 484.

Kumar, Lakshmi, and Jyoti Prasad Mukhopadhyay. 2013. “Patterns of Financial Behavior Among Rural and
Urban Clients: Some Evidence from Tamil Nadu, India.” Institute for Money, Technology, and Financial Inclusion.

Lahiri, Amartya. 2020. “The Great Indian Demonetization.” Journal of Economic Perspectives 34(1) (55-74).

Mirpourian, Mehrdad. 2020. “A Gendered Look at Savings Behavior among Nigerian Microsavers.” Munich
Personal RePEc Archive. Paper No. 103062.

Mirpourian, Mehrdad, and Sonja Kelly. 2021. “Her Resilience in the Face of COVID-19: A data deep dive into the
customer base of two financial service providers engaging with low-income women.” Women’s World Banking.

Prina, Silva. 2015. “Banking the poor via savings accounts: Evidence from a field experiment.” Journal of
Development Economics 115 (16-31).

Somville, Vincent, and Lore Vandewalle. 2018. “Saving by Default: Evidence from a Field Experiment in Rural
India.” American Economic Journal: Applied Economics 10(3) (39-66).

Mehrotra, Nilika. 2004. “Gold and Gender in India.” Indian Anthropologist 34(1) (27-39).

Vonderlack, Rebecca, and Mark Schreiner. 2002. “Women, Microfinance, and Savings: Lessons and Proposals.”
Development in Practice 12(5) (602-612).

Jilinskaya-Pandey, Mariya, and Nicolas de Zamardczy. 2019. “Erom that day onwards, | decided that | would
never again be in such a helpless state: How Northern Indian women safeguard their money in times of
uncertainty.” International Feminist Journal of Politics 21(2) (334-342).

s .

Women’s World Banking



This report was developed and produced with support from

VISA

Foundation

@womensworldbnkg

womensworldbanking.org

&

Women’s World Banking




