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About us

Women’s World Banking Asset Management’s
(“WAM”) mission is to close the gender gap

in financial inclusion, while demonstrating the
business case for gender lens investing. We do
this by making direct equity investments in high-
performing, Women-focused, inclusive financial
service providers in the global emerging markets.
We deploy expertise in gender lens investing,
coupled with value creation activities, to help
portfolio companies reach more financially
underserved Women and attract more talented
Women to their organizations.
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Average retention rates

Women
are loyal
customers

WAM has routinely seen higher
retention rates of Women
customers, compared to Men

Note: Data shows average retention rates
for Fund I and Fund II portfolio companies
as of December 2023 or at exit.

Gender investing effect

Fund I: Average portfolio-at risk
Women vs. Men for SME product
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Changing the narrative on b

the credit worthiness of 14%

Women-owned businesses o

WAM research revealed that the
relative underperformance of Women-
owned SMEs was due to poorer
outreach to, customer care of, and
credit assessment of Women-owned
businesses. Once addressed, this trend
was reversed to overperformance. 4%
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Funds I and II: Gender gap in
average loan sizes over time
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WAM'’s consistent
advocacy that Women
were at least equal or

better credit risks helped
close the gender gap in
average loan sizes.
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Women employees
supported during
Our sector coverage holding period
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Interested in learning more?
Email 2
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Women's World Banking Capital Partners II benefits from the support of two anchor investors, the European Commission and the German Federal Ministry
for Economic Cooperation and Development, who provided catalytic investment capital and grants to the technical assistance facility.



