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Letter from our CEO

As we reflect on 2025, I am proud to report
on the progress Women's World Banking

has made in advancing women’s economic
opportunity. We exceeded the goals set

for our strategic plan two years ahead of
schedule, reaching nearly 118 million women
and 75 million men with a financial product
or service. Our ability to reach underbanked
women and men rippled out to millions more by
creating new jobs and contributing to greater
business and economic growth. I am eager to
share the outcomes we have achieved together
and set forth our vision for the years ahead. I
invite you to meet the women behind the data
in our report - Apurva Zhagade, Regina Mwelu,
and Sar Yorn.

They represent the millions who gained
tools to strengthen their household finances,
manage risks, grow businesses, and build
resilience for their future through our work.
Our research confirms that women'’s incomes
grow, and their economic agency expands,
when they have access to financial services
as well as the skills and confidence to use
them. Donor funding has enabled us to
develop and implement programs that prove
that women are profitable customers and a
viable business segment.

We continue to advocate for systemic change,
working with policymakers and regulators to
ensure gender-intentionality is embedded in
national policies and banking systems. Our
Leadership Development Program for Regulators
not only builds women'’s leadership across
agencies but has helped lead to over 40% of
data reporting institutions implementing at least
one policy they worked on during the program.

Our progress would not be possible without

the dedication and expertise of our partners—
financial institutions, development organizations,
and private sector leaders—who share our vision
for women’s economic empowerment. We are
tremendously grateful to our funding partners,

whose trust enabled us to help more women,
strengthen their incomes, manage risk, and

build resilience. We were able to consolidate our
successes, strengthen our regional presence,
and expand into areas such as climate resilience,
youth capability, health finance, and ethical Al

We are looking ahead to translate these gains
into even greater economic opportunity for
women and deepen our impact, by expanding
women’s ability to earn more, influence financial
decisions, and protect their livelihoods in the
face of climate and health risks. We are excited
to share our new strategic direction soon and
hope you will join us on our journey to advance
economic opportunity for women.

In gratitude,

Mary Ellen Iskenderian
President & CEO
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In 2025, we advanced our mission

in a context of geopolitical volatility,
pressure on development budgets, and
more frequent climate- and economy-
related shocks that disproportionately
affect low-income women.

Despite progress in access to financial
services confirmed by the 2025 World
Bank Global Findex, women face ongoing
persistent gaps in product fit and usage.
In addition, unpaid care and domestic
work commitments continue to constrain
women'’s economic resilience, limiting
time available for paid work, enterprise,
and asset-building.

Women's World Banking Institute’s

landmark analysis underscored how
tightly financial exclusion and climate
vulnerability are linked: more than four out
of five women without a bank account live
in countries highly vulnerable to climate
risk, and 812 million women don’t have
any way of receiving relief payments after
a climate emergency - highlighting their
limited ability to prepare for and recover
from emergencies.

Against these conditions, we focused on
moving beyond account access to driving
usage and practical resilience including
advocating for gender-disaggregated
data across financial systems and for the
responsible use of Al in digital finance
to ensure that credit, payments, and risk
models are transparent, fair, and fit for
women’s lived realities.

2018-2025 key data

The datapoints below provide a snapshot
of our achievements from the start of our
current strategy in 2018 until 2025.

Research

30,000+

women voices represented
in 152 research engagements.

558

speaking engagements
were conducted, and 208 events hosted or
co-hosted with more than 19,700 attendees.

Inclusive Policy

107

policy and regulatory

institutions engaged across 53 countries.
33 of these institutions have implemented policies
reaching an estimated 5.8 million women.

Asset Management

$116m UsD

invested in 22 portfolio
companies.

Regional Engagement

103m

women reached
with products and services through our
Regional Client Services (RCS) teams.

Social Media

148,182

total followers with 20,000 new
followers gained in 2025 alone. On
LinkedIn, we achieved an 11.6% annual
engagement rate—well above the 2-5%
industry benchmark.

Global Network

74

financial services providers (FSPs)
across 34 countries make up our

Global Network, collectively serving more

than 189 million women.

Leadership Programs

365

graduates
from 75 institutions across 49 countries
have taken part in LDR.

Listen to our

with Leora Klapper, Lead
Economist in the World Bank’s
Development Research Group.

Read our Updated

to learn about the
connection between climate vulnerability
and financial exclusion, and how women are
disproportionately affected.
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Inclusive Innovation:
Reaching New Markets
Through Technology

Read our report written with Franklin
Templeton,

i (o]
learn how AI and crypto are reshaping how
financial services are delivered and scaled.



http://www.womensworldbanking.org/wp-content/uploads/2025/11/WWB-Finance-Climate-and-Gender_Updated_Report.pdf
http://www.womensworldbanking.org/wp-content/uploads/2025/11/WWB-Finance-Climate-and-Gender_Updated_Report.pdf
https://www.womensworldbanking.org/insights/updated-climate-finance-gender-report-empowering-women-as-agents-of-change/
https://www.womensworldbanking.org/insights/updated-climate-finance-gender-report-empowering-women-as-agents-of-change/
https://www.womensworldbanking.org/insights/updated-climate-finance-gender-report-empowering-women-as-agents-of-change/
https://www.womensworldbanking.org/insights/the-mfww-podcast-ep-25-inside-the-numbers-what-the-global-findex-means-for-women/
https://www.womensworldbanking.org/insights/the-mfww-podcast-ep-25-inside-the-numbers-what-the-global-findex-means-for-women/
https://franklintempletonprod.widen.net/content/4688va2rzn/pdf/womens-world-banking-inclusive-innovation.pdf
https://franklintempletonprod.widen.net/content/4688va2rzn/pdf/womens-world-banking-inclusive-innovation.pdf
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Our approach ensures that financial \ \
inclusion is not just about access, but

[ )
HOW we def1 ne about helping women build financial . .
. security, confidence, and resilience. See how this works 1n a
and measure 'lmpaCt ! ! simplified version of our

By crafting women-centered policies and solutions Theory of Change below.
and ensuring financial sector engagement, we drive
lasting transformation in women’s economic lives.

We know that impact for women is multidimensional, so we use a simple framework to
make it clear what change looks like. We created our Women’s Economic Empowerment
Framework that measures how the use of financial tools (e.g., formal savings, credit,
insurance, and digital financial services) contributes to four different dimensions of change.

Impact

Women’s Economic All women are economically empowered

Empowerment Framework Long-term outcomes

1. Material change
increased income, savings, business Women actively use formal financial services that meet their needs

growth, and ability to recover from shocks.

ore Short-term outcomes
Cognitive change

stronger financial, digital, and
business skills. Policymakers implement FSPs scale financial

gender-inclusive policies services designed for women
Perceptual change

confidence, resilience, and
sense of financial security.

Outputs

Relational change
greater agency, decision-making power,
and control over resources.

Women-
Women- centered Policymakers
centered policies financial and FSPs
designed solutions trained
designed

Research
studies

We work across the entire
financial ecosystem so that
institutions, markets, and

policies work better for women. Engage Engage women to
policymakers build evidence

Our strong impact numbers are the
outcome of a deliberate approach to oo

changing how financial systems work for —:':—

women, gr,ou'nded in ev]dence, shaped = NI O We ensure that our programs deliver on their intended impact through comprehensive

by women'’s lived experiences, ahd & (L € WORCOF B Viartia measurement, including administrative data from policy and FSP partners, qualitative research
strengthened through partnership. Chen, who developed a conceptual

with women, and longer-term impact evaluations. A key tool is our Women’s Economic
Empowerment Barometer, which is a practical survey that enables us to systematically measure
the economic empowerment outcomes experienced by the women we serve.

framework to monitor the impact
of microfinance on women'’s lives,
identifying four pathways through
which women experience change.
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At the national level, we provided policy advisory support to 7 countries. Some highlights:

Morocco

With Bank Al Maghrib, we created a
Climate Resilience Toolkit and Climate Risk
dex to help rural women entrepreneurs
climate vulnerability and support .=
ancial services proy s . tailoring
;'ate-responsive finamtialproducts.
wonal deployment could reach more
n 60,000 rural women entrepreneurs.

Driving systemic
change through policy

"
= A"

We drive systemic change by partnering
with national and global policymakers,

India
In partnership with the National Bank for
Agriculture and Rural Development, we developed

_ the Gender Intentionality Scorecard to help regional

> & “rural banks and _;‘)Eerative banks systematically

collect’and use g
Jvings, credit, insura
staffing ,td:i 3¢

wome ls

disaggregated data across

e, digital usage, and '

®making and séfyteen
: : e

regulators, and global standar
build inclusive financial eco
work for women. In 2025, w
with the G20 Global Partners
Financial Inclusion (GPFI), the W&
Bank, and standard-setting bodies to
ensure digital ID systems, consumer
protection, and instant and inclusive
payment systems work for women.

gl ¥

Our work is helping shift inclusive finance from access
to active use by training regulators, shaping global
standards, and equipping governments with practical
tools that inform national reforms. -

>

Through global advocacy — including hosting an official
G20 GPFI side event that set the agenda for South
Africa’s G20 GPFI Presidency — we shape ‘global action
on digital public infrastructure, national ID systems,
instant payments, consumer protection, and safe )
usage of digital financial services, ensuring women aré
centered in next generation financial ecosystems.

Our influence is reflected in the Financial Action Task
Force’s updated financial inclusion guidance, which

now includes a stronger gender lens informed by our
consultation submissions.

South Africa
We supported the National Treasury in integrating
gender into its National Financial Inclusion
Strategy and G20 leadership priorities. Our
recommendations strengthened discussions

on gender-disaggregated data, micro, small,

and medium-sized enterprise (MSME) finance,
digital infrastructure, and consumer protection,
helping elevate gender as a core pillar of financial
inclusion in the G20 Presidency.

Drawing on insights from our Leadership
Development Program for Regulators and
our policy work in country, we published
the

Policy Handbook
fc_ur omen's
Financiaf Inclusion

in March 2026.

\

Indonesia
We supported Bank Indonesia in
translating findings from the Ekonomi
dan Keuangan Inklusif study into gender-
responsive policy action. Updated
guidelines now embed mentoring, gender
analysis, and inclusive program strategies
across 46 regional offices to better
address women entrepreneurs’ barriers
to credit, savings, and financial services.



http://www.womensworldbanking.org/wp-content/uploads/2026/03/2026-Policy-Handbook-for-Womens-Financial-Inclusion.pdf
http://www.womensworldbanking.org/wp-content/uploads/2026/03/2026-Policy-Handbook-for-Womens-Financial-Inclusion.pdf

In 2026, we're designing the Tech
Policy Learning Lab in partnership
with the Global Center for Sustainable
Digital Finance, a joint initiative from
Stanford University, Korea Advanced
Institute of Science and Technology,

.anvc..j the University of Zurich. II Del'iver'i ng im paCt 6 @ m
A - " for women vomen reached

L. solutions through our RCS
Women are central to our mission and teams by 2027.
approach. We actively listen to gain

insight into women’s lived experiences

and involve them in every stage of 1@3m
designing solutions to ensure what we women reached
offer is both relevant and accessible. two years ahead of target.

Since 2018, we have gathered insights from over
30,000 women, enabling FSPs and policymakers to
= design solutions and programs that meet their needs, 2@0/
LeaderShllp Development and enabling us to understand how our programs o
drive women’s economic empowerment. women reached

Prog ram for Reg u lato rs Our work and solutions often span multiple months With inclusive financiat

o ; solutions through our RCS
or years, with impact data collected post-completion. teams by 2027.

On the following pages are examples of how we have
transformed, and are transforming, the lives of women

While many governments have adopted women'’s financial inclusion as a national goal, regulators,

policymakers, and supervisors often lack the leadership skills and the subject matter expertise to achieve
it. LDR solves this cha:\ller.'nge, brmgmg together a senior o.ff1c1al and high-potential women leader through both ongoing and completed projects. o
from the same organization, offering support as each pair develops and advances a concrete 7 /o

inclusive policy initiative within their institution.
women reached

two years ahead of target.

In its 7th year, LDR brought together 20 pairs—
40 graduates from 15 countries, 85% of whom were women.

The The The
strengthened advised regulated financial introduced a self-

gender-disaggregated institutions to establish assessment and supervisory . .
data collection to better dedicated Women tool to track and measure Our Global Network connects 74 Qe @) ) @1 TP S TS i OIS
inform financial inclusion Entrepreneurship Desks gender performance across financial SRS prowders across Begw.nal Client Selfv1ces teams, located
policy and product design. in every branch to better the financial service 34 countries, serving more than 189 i Afnca, South Asia, and Southeast
Women's financial needs serve women-led MSMEs. providers it oversees. million women customers. Through AS'a: They wo.rk directly erh financial

oo ¢ ) . ) ) o targeted knowledge exchanges, services providers and policymakers to
are visible in policymaking, Reduced barriers to finance Financial institutions are held enhanced global visibility, and peer design and scale financial solutions that
enabling financial services and support so women accountable for serving women, learning, the Network accelerates address the specific barriers women face
and regulations that better entrepreneurs can ste?rt, griving tangible improvgments adoption of women-centered finance, in accessing and using financial services.
reflect hpw women use and sust.am, and grow their in Womgn's a.ccess' to fair, strengthens our convening role, Grounded in women-centred design
access finance. businesses. appropriate fmanmal products. and acts as a force multiplier for and deep local market insight, our RCS

and access finance. system-level change. teams ensure solutions are both gender

intentional and highly impactful.
10
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Africa

Completed @ Ongoing

*all data is as of year-end 2025.

® In Nigeria, we partnered with First City Monument
Bank to bundle our Caregiver hospitalization insurance
product with loans.

The product is estimated to cover to over 167,000 customers, including women and their families,
with 43% of claims being for maternity and gynecology. 62% of women surveyed report that it
improved their ability to manage health-related risks, and 88% say they are better prepared to

meet the costs of an emergency hospitalization.

66

When I gave birth, the promise they made, they fulfilled it, I didn’t even believe it

before that they can give to people, but when it happened to me, they gave me money.

Customer, Ilesha

In partnership with Absa Bank in Kenya, we
are accelerating credit for women in agri-value
chains. Using a women-centered diagnostic
approach, we designed an ecosystem-based
solution combining tailored financial products,
business advisory services, digital architecture,
and cooperative-anchored onboarding. Key
results so far include 128 staff trained on
gender-sensitive lending, 332 farmers trained
across three regions, 44 new accounts opened
with 85% women'’s attendance, and one
cooperative onboarded for product testing.

Regina Mwelu’s story

Regina opened her boutique with limited stock and relied on
customers passing by or hearing about her shop through word of
mouth. Through our partnership with Kenya Women Microfinance
Bank Plc, she gained training in business management

and digital marketing, and began using her phone to reach
customers, manage orders, and expand beyond her immediate
community. Over time, her business has grown into something
more consistent and far reaching, shaped by her willingness to
learn, adapt, and build on the support she received.

In Nigeria, we partnered with Grooming

Centre to deliver business skills and digital
financial capability training and onboarding to
their SmartBiz digital platform. Over 236,000
women micro-entrepreneurs were trained

and over 176,000 were onboarded. The
training strengthened women'’s confidence

and digital capability: they reported higher
digital skills gains and near-universal increases
in confidence (99%) and business revenue
(190%). Customers applied for 660+ loans
through SmartBiz, with 320 already disbursed—
indicating a strong foundation for scale.

Read her

full story
here.

”

South Asia

We partnered with Small Industries Development Bank of
India and several State Rural Livelihood Missions on the
Prayaas Individual Enterprise Scheme in India.

We helped deliver affordable, collateral-free loans to small grassroots groups of rural women
entrepreneurs. Over 2,200 loans have been disbursed to women, totaling approximately $3.7
million USD. Women used these loans to expand their businesses, buy inventory and equipment,

and improve shops.

We partnered with Annapurna in
India to develop an individual loan
product for women entrepreneurs.
These women received 12.5% larger
loans, which enabled them to grow
their businesses, with over a quarter
reporting that their business revenue
increased by at least 50%.

Apurva Zhagade’s story

Apurva began by cooking meals from her own kitchen,
taking on long days to support her family and bring

in a steady income. With a Prayaas loan, through our
partnership with the Small Industries Development

Bank of India, she was able to expand that work into a
hotel, growing what she had built step by step. Today,
the business supports her household and her children’s
education, the result of years of persistence and the
chance to invest in something she knew could go further.

66

With the Prayaas loan, we can get the loan very
quickly, within one to two days, and the interest is low.
Many people in my village have benefited from this.”

Business owner, Apurva

i With MetLife India, we developed simple,
affordable life and accident insurance
paired with women-led distribution and
hands-on claims support to build trust.
We have reached more than 40,000
people and enrolled nearly 3,100
customers. Women who enrolled gained
first-time access to formal insurance,

a clearer understanding of how risk
protection works, and greater confidence
engaging with financial services.

Read her

full story
here.



https://www.womensworldbanking.org/insights/making-finance-work-for-women-for-45-years-regina-mwelu/
https://www.womensworldbanking.org/insights/making-finance-work-for-women-for-45-years-regina-mwelu/
https://www.womensworldbanking.org/insights/making-finance-work-for-women-for-45-years-regina-mwelu/
https://www.womensworldbanking.org/insights/making-finance-work-for-women-for-45-years-apurva-zhagade/
https://www.womensworldbanking.org/insights/making-finance-work-for-women-for-45-years-apurva-zhagade/
https://www.womensworldbanking.org/insights/making-finance-work-for-women-for-45-years-apurva-zhagade/
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Southeast Asia

In Indonesia, we partnered with PT Permodalan Nasional
Madani to support women microentrepreneurs to build
formal saving habits by integrating savings into group
lending meetings.

We developed an account activation solution using behavioral insights, provided practical
savings tools, and trained frontline staff to reinforce small, regular deposits and account usage.
Women trained were more likely to save regularly, saved higher amounts overall (IDR 1.3 million
vs 832,000), and were less likely to worry about monthly bills (41% vs 50%).

66

With this product, I started saving to purchase new equipment
for my salon. Finally, last month, I could purchase that new
equipment, and now my clients are happier than ever.”

Entrepreneur, Hamidah

| ¢
In partnership with Yourpay, we developed a In partnership with SeABank in Vietnam,
digital platform solution to strengthen financial we developed and rolled out a loan solution
security for Indonesian migrant workers. with a women-driven community to support
The solution delivered learnings through women household entrepreneurs. We also
influencer-led community groups, as well as delivered business and financial capability
trainings and gamified savings campaigns training. The community of household
that reinforced financial behaviors. More than entrepreneurs grew to over 2,500 members
127,000 women were estimated to have been (76% women). These efforts contributed to
reached through the remittance solution. Over onboarding 370 new microloan customers.
6,000 women opened checking and/or savings
accounts or increased transactions, surpassing
our target by 24%.

Sar Yorn’s story

Sar Yorn spent years waiting in line on payday, collecting her
wages in cash at the end of a long shift. Through digital payroll
introduced in our partnership with Wing Bank, she now receives
her salary directly into her mobile account, giving her a simpler
way to manage everyday expenses and set money aside when she
can. With her income arriving digitally, she is able to plan ahead,
respond to unexpected costs, and move through each month with
more stability and a greater sense of control over her finances. Read her

full story
14 here.

Creating impact
through investment

WWB Asset Management (WAM) invests in
innovative businesses that enable women to
achieve economic empowerment.

Anchored by two funds, WAM has invested $116 million USD
across 22 inclusive financial institutions. Fund I pioneered
gender lens investing in financial institutions. Fund II
expanded this strategy, pairing capital with a dedicated
technical assistance facility to accelerate growth and inclusion.

2025 Highlights

WAM portfolio companies reached 17 million provide market
customers, including 18.5 million women. and organizational insights

Women clients have increased by 2.3x for the to help the company identify
Fund I portfolio and 2.7x for Fund II. opportunities to better reach

. women with their products

Performance Studies for nine companies women in their workforces.
resulting in Gender Action Plans

to help them capture the women’s market

and attract female talent.

WAM works with investees to analyze and act

on their own data, providing evidence that

women are better credit risks and can handle

larger loans. This correlated to an increase in

average loan sizes for women-owned SMEs

in the Fund I portfolio, reducing the gap in focus the company on
average loan sizes between women- and providing flexibility of when
men-owned SMEs from 28% at the start and where people work,

of investment to 5% in 2025. develops equal pathways

to promotion for men and
women, creates marketing
collateral directed at the
women’s market, and ensures
products meet women'’s needs
through gender-disaggregated
customer feedback.



https://www.womensworldbanking.org/insights/making-finance-work-for-women-for-45-years-sar-yorn/
https://www.womensworldbanking.org/insights/making-finance-work-for-women-for-45-years-sar-yorn/
https://www.womensworldbanking.org/insights/making-finance-work-for-women-for-45-years-sar-yorn/
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Shaping Conversations

We bring renowned thought leadership, market evidence,
policy insights, and women'’s lived experience into the world’s
most influential decision-making spaces and conversations.

The Women’s World

Banking Institute advances
global leadership in data, insights,

and education on women'’s financial
inclusion and economic empowerment.
In 2025, our research shaped

conversations on Al, climate resilience,
and women’s economic security —
reaching regulators, policymakers,

and supervisors across geographies
home to more than two-thirds of
women underserved by formal
financial services.

Our convening power

is matched by strong
amplification of these
conversations to a broader
audience. In 2025, our social media
community grew by more than 20,000
followers, with consistently strong
engagement of over 11% in LinkedIn,
ensuring more decision-makers,
partners, and the broader ecosystem
are aware of our solutions, programs
and thought leadership.

Our thought Lleadership was amplified through regional and global
media, positioning us as a trusted voice advocating for women’s economic empowerment
and resilience building. Recognizing the threat that climate change poses to women, our op-
ed in_Economist Impact “Women’s financial resilience: the key to advancing climate
action” called for greater investment in women'’s access to essential financial services

(including savings, payments, credit, and insurance), alongside government and market support
to ensure women can better withstand shocks and recover faster. Kalpana Ajayan (Regional

Head, South Asia) highlighted in The Week why women entrepreneurs in India need access

to larger financing, practical support, and stronger networks to build businesses, create jobs,

and contribute to economic growth.

We contributed to and
shaped conversations
at global convenings
from Davos to the G20

convenings in South Africa,
UNGA Climate Week in New
York and the Singapore Fintech
Festival, ensuring our research,
programs, and solutions were
featured in key discussions.

Making Finance Work for Women is

our flagship podcast, sponsored by EY. Now ranked
among the top 50% of all podcasts globally it saw a
huge 425% year-on-year increase in listeners. The
top episodes included Mary Had a Little Loan: A
Mother’s Day Reflection, The Hidden Cost of
Violence — How Finance Can Protect Women,
and Tokens, Tech & Trust: What Crypto Means
for Inclusive Finance.

Scan to listen to our podcast: E.I-Fa

¥
Yo

2

We created our own spaces to translate global dialogue into action.
On the sidelines of the G20 convenings, we hosted the two-day Financial Inclusion

Forum in Johannesburg, bringing together 90+ attendees and senior leaders from

policy, regulation, financial services, and the broader ecosystem. 33 speakers enriched

conversations and we were most honoured to welcome experts such as H.E. Fatma Al Jabri
(United Arab Emirates Central Bank), Christine Wu (Absa Group), Lineshree Moodley (Visa),
and Dr. Monique Nsanzabaganwa. The Forum resulted in over 35 commitments - spanning
policy reform, data, products, and investment, and demonstrates that change happens, when
influential voices are paired with practical tools.
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https://www.linkedin.com/posts/women%27s-world-banking_financialinclusion-activity-7371949531825061888-lY2i?utm_source=share&utm_medium=member_desktop&rcm=ACoAACJ5QJcB4BIZIh7HAc3kOoZaUN7SMomw4ZM
https://www.linkedin.com/posts/women%27s-world-banking_financialinclusion-activity-7371949531825061888-lY2i?utm_source=share&utm_medium=member_desktop&rcm=ACoAACJ5QJcB4BIZIh7HAc3kOoZaUN7SMomw4ZM
https://insights.economistenterprise.com/energy-environment/womens-financial-resilience-the-key-to-advancing-climate-action
https://insights.economistenterprise.com/energy-environment/womens-financial-resilience-the-key-to-advancing-climate-action
https://www.theweek.in/news/biz-tech/2025/06/17/enabling-women-entrepreneurs-shift-from-microcredit-to-growth-capital-mudra-decade-and-next-frontiers-pmmy.html
https://www.theweek.in/news/biz-tech/2025/06/17/enabling-women-entrepreneurs-shift-from-microcredit-to-growth-capital-mudra-decade-and-next-frontiers-pmmy.html
https://www.womensworldbanking.org/what-we-do/womens-world-banking-institute/
https://www.womensworldbanking.org/what-we-do/womens-world-banking-institute/
https://www.womensworldbanking.org/insights/the-mfww-podcast-ep-23-mary-had-a-little-loan-a-mothers-day-reflection/
https://www.womensworldbanking.org/insights/the-mfww-podcast-ep-23-mary-had-a-little-loan-a-mothers-day-reflection/
https://www.womensworldbanking.org/insights/the-mfww-podcast-ep-29-the-hidden-cost-of-violence-how-finance-can-protect-women/
https://www.womensworldbanking.org/insights/the-mfww-podcast-ep-29-the-hidden-cost-of-violence-how-finance-can-protect-women/
https://www.womensworldbanking.org/insights/the-mfww-podcast-ep-26-tokens-tech-trust-what-crypto-means-for-inclusive-finance/
https://www.womensworldbanking.org/insights/the-mfww-podcast-ep-26-tokens-tech-trust-what-crypto-means-for-inclusive-finance/
https://www.womensworldbanking.org/making-finance-work-for-women-podcast/
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Corporate and
Foundation Partners

® Gates Foundation

® Swiss State Secretariat for
Economic Affairs (SECO)

® Target Foundation

® LSEG Foundation

® The Moody’s
Foundation

® Ernst & Young U.S. LLP

® Furopean Investment Bank
(EIB)

® PayPal, Inc.
The Rockefeller Foundation

® Swiss Agency for
Development & Cooperation
(SDC/DEZA) & Austrian
Development Agency via
the Impact-Linked Finance
Fund (ILFF)

® \Women of the World
Endowment Inc (WoWE)

® Alliance for Financial
Inclusion (AFI)

® Blackstone Charitable
Foundation

® British International
Investment (BII)

® [f! Foundation
® Swiss Re Group

CRIF

Core Funders

® Australian Government,
Department of Foreign

Affairs and Trade (DFAT)

® Swedish International

Development Cooperation

Agency (SIDA)

® Visa Foundation

Institutional Clients

® United Way Mumbai

® Franklin Templeton
Investments

® Global Shield
(previously
InsuResilience)

® World Health
Organization (WHO)
Foundation

® KfW Development Bank
(via the Global Gender
Smart Fund)

European Bank for
Reconstruction
and Development
(EBRD)

Key

$5M+
$1m-$5m
$500k-$1m

$100k-$500k

$25k-$100k

In-Kind

Bowman Gilfillan
Inc

Udo Udoma &
Belo-Osagie
(UUBO)

White & Case LLP
Sidley Austin LLP

Pestalozzi
Attorneys at Law
Ltd

Other
Institutional Clients

Water.org

British International
Investment (BII)

Prudential

In a year marked by constrained
budgets, global uncertainty, and
competing demands on resources,
our funders and partners mattered
more than ever. With their support,
millions of women gained access
to the financial tools they need to
build secure and resilient futures
for themselves, their families and
communities.

Our core funders, the Swedish International
Development Cooperation Agency (SIDA),
Australia’s Department of Foreign Affairs and
Trade (DFAT), and Visa Foundation, provided
the flexible support that allowed us to respond
to a changing global landscape, invest where
the evidence was strongest, and scale solutions
reaching women most often left behind.
Allowing us to further deepen our impact, we
are extremely grateful also to our public funders,
corporate and foundation partners, in-kind
contributors, and individual donors.

What we achieved this year reflects the collective
impact of partners who chose to stand with
women when it counted most.

We are incredibly grateful to all our

individual donors. Their personal
generosity—with gifts of all levels—
is invaluable in building pathways to
resilience and economic growth for
millions of women worldwide.
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What’s next?

As many economies and
individuals navigate rising
costs, climate shocks, health
risks, and unstable incomes,
we will continue to sharpen our
focus on work and initiatives
that deliver the greatest

value for women. Access to
finance alone does not provide
sufficient protection from
these pressures.

We will center our programs, research, and
investments to support women'’s ability

to earn more, strengthen their resilience,
and have an active role in making
financial decisions in her household

and for her business. At the heart of our
mission is to advance women’s economic
opportunity, particularly through the

tens of millions of MSMEs worldwide.

MSMEs are critical to household stability,
local economies, and job creation, yet
women- owned and led businesses face
persistent barriers to capital, skills, and
protection from risk, particularly those
resulting from climate and health shocks.

Our work always begins and ends in light
of the women we serve, such as Apurva
Zhagade, Regina Mwelu, and Sar Yorn. We
will continue to be evidence-driven, always
built with women, and designed for impact.
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\./ Women’s World Banking

Together, we can create a world where
everyone has the chance to thrive.
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https://www.linkedin.com/showcase/womens-world-banking-asset-management/?viewAsMember=true
https://www.instagram.com/womensworldbnkg/
https://www.facebook.com/WomensWorldBanking
https://x.com/womensworldbnkg
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